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Executive Summary 

Keypoint Intelligence - InfoTrends has been studying the professional photography market 

for over a decade. One significant trend that we have been following is the overlapping 

of the professional photography and videography markets. As a result, we have 

expanded our coverage of the professional video market.  

While some things remain the same, there continues to be changes in various areas of this 

industry. This year’s study reveals that the market leaders retain their top positions in their 

respective markets. Spending on photo equipment purchases in the past year was down, 

but spending was up for video equipment. Pros expect to continue to invest in new full-

frame DSLRs and mirrorless cameras in 2019. Equipment rental continues to generate 

revenue, with about one-quarter of professional photographers and less than ten percent 

of videographers renting equipment in the last year. 

Opportunities exist for sales of workflow and editing software, full-frame DSLRs and 

mirrorless cameras, drones/aerial cameras, lenses, and photo merchandise. While video 

services are still not something that the majority of professional photographers offer to their 

clients, we believe that it is a question of when they should begin versus if they should. 

Whether professional photographers shoot video themselves, hire someone to shoot video 

for them, or refer clients to a pro videographers, they should have an answer available. 

Key Findings 

 The market leader board remains unchanged.  

o Canon (51%) and Nikon (45%) are the leading ILC brands owned. Sony is third, 

but has seen its share grow from 9% in 2015 to 15% in 2018 

o Phase One is the leading brand of medium format camera owned  

o Adobe is the leading photo and video editing software vendor  

o Epson leads the in-house printer market 

 71% of pros purchased still photography equipment in the past 12 months and spent 

an average of $4,608, with a median of $3,000. Around 23% of pros purchased video 

equipment and spent an average of $4,821, with a median of $1,000. 

 25% of pros rented still photography equipment and spent an average of $1,027. 

About 9% of pros rented video equipment and spent an average of $1,814. 

 60% of pro photographers expect to purchase some equipment or software in 2019. 

Full-frame DSLRs (45%), full-frame mirrorless cameras (35%), and workflow/image 

editing software (32%) top the list for these potential buyers.  

o Full-frame mirrorless cameras jump to second place from fourth last year. The 

introduction of full-frame mirrorless cameras from Canon and Nikon are likely 

major drivers behind this change. 
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 Excitement levels for the Canon and Nikon full-frame mirrorless camera 

announcements are subdued. Most pros are taking a neutral/wait-and-see attitude at 

this time.  

o Only about 27% and 28% of all pros who are considering buying a DILC in the 

next few years were excited or very excited about the announcements 

 61% of ILC owners are considering buying an additional or replacement lens in 2019. 

 Offering video as a service continues to remain an untapped opportunity. Only 32% of 

pros (up from 28% in 2017) offer to shoot video for their clients.  

 For those who do not shoot video, 43% refer the requester to a colleague or other 

service provider. Another 26% said that no one has asked for videos, which is 

unchanged from 2017.  

 Advertising photographers are the most likely to shoot video (54%) and fine art 

photographers are among the least likely (10%). 

 DILCs continue to be the most popular cameras (77%) used to shoot video. The Canon 

EOS 5D Mark III/IV are the most popular models used. The most popular professional 

video cameras used were the Sony PXW-FS7 (16%), followed by the Canon Cinema 

EOS C300 Mark II and Cinema EOS C100 Mark II (12% each). 

 Spending was down for outsourced and in-house printing from 2017. 

 Selling photo merchandise has been slowly in decline, with 41% of photographers 

offering their clients photo merchandise versus 42% in 2017 and 49% in 2015.  

 Portrait (65%) and wedding (64%) photographers remain the most likely to sell photo 

merchandise.  

 Canvas prints remain on top of the list of revenue generating items, followed by photo 

albums, digitally printed photo books, and framed fine art prints.  

Recommendations 

 Full-frame (FF) DSLR and mirrorless cameras are getting much of the media hype 

today. New model introductions in 2019 will further fuel this hype. Both full-time and 

part-time pros will be very interested in these new full-frame models. The new FF 

mirrorless cameras will get some pros back into the buying cycle as they look for 

replacement or additional camera bodies. The first barrier that Nikon and Canon need 

to overcome is awareness of the new FF mirrorless cameras. Time to crank up the PR 

and marketing machines.  

 There are still opportunities for sub-FF ILCs among pros. Almost one-third of part-time 

pros own only a sub-full frame ILC. Sub-FF ILCs have their advantages over FF cameras, 

such as lower prices, smaller size, lighter weight, “free zoom,” and higher depth of field. 

Vendors should make sure that these products continue to get their fair share of 

marketing and sales support.  
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 Additional lenses, especially new FF mirrorless ones, will drive market revenue in 2019 as 

pros fill in their family of lenses with their “go-to” choices. 

 Equipment rental—especially cameras, video cameras, and lenses—is a viable source 

of revenue. Rental companies should continue their efforts to increase awareness 

among pros that renting equipment as needed is a cost-effective alternative to 

owning. In addition, many pros rent equipment to test out before buying. Camera 

vendors should ensure that the major rental houses have their newest equipment to 

rent when the products are launched. 

 Offering video shooting as a service to clients continues to grow among pro 

photographers. Pros should not be asking themselves if they should offer video 

services, but instead ask when they should begin. InfoTrends sees opportunities for pro 

photographers to add revenue by learning how to shoot video, hiring a videographer 

as needed, or partnering with a videographer for referrals.  

 Prints and products still account for about 25% of revenue for pros. Canvas, photo 

albums, photo books, and fine art prints continue to generate the most revenue. Print 

service providers are continuously innovating, and they should encourage pros to offer 

to their clients the new substrates as well as finishing and framing choices that are now 

available.   

Introduction 

The professional photography market continues to evolve. Technologies have advanced 

and market demands have shifted. As such, Keypoint Intelligence – InfoTrends has re-

evaluated our approach to this market and expanded our focus to better explore and 

analyze it. In this report, we will consider the behaviors of professional photographers and 

videographers—including their equipment, their photo capture and video recording 

behaviors, their use of the Internet, the types of software products that they use, as well as 

photo printing habits and photo merchandise offerings. 

Methodology 

This survey was conducted via a web-based questionnaire that was issued in the US from 

October 2 to 24, 2018. Mailing lists were supplied by the American Society of Media 

Photographers (ASMP), National Press Photographers Association (NPPA), Professional 

Photographers of America (PPA), Madavor Media, Videomaker magazine, a high-end 

digital camera vendor; and InfoTrends’ own list of professional photographers. A total of 

1,855 qualified responses were received (1,715 pro photographers and 712 pro 

videographers). To qualify for participation in this survey, respondents were required to be 

US residents who took photographs and/or videos for a professional fee. 
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The objective of this study was to investigate the changes that have taken place among 

professional photographers since our 2017 US Pro Photography and Videography study in 

the areas of digital camera ownership, digital camera usage, video services, photo 

printing, and use of the Internet.  

Survey Findings 

Demographics 

Survey participants were asked whether they shot photos or videos on a full-time or part-

time basis. For the purposes of this report, respondents for whom photography generated 

less than half of their income were defined as part-time, while those who derived at least 

half of their income from photography were defined as full-time. 

Most of our professional respondents were photographers, while a quarter stated they shot 

both. When asked to classify themselves, it was almost an even split between full-time and 

part-time (50% versus 49%, respectively) professional photographers. On the other hand, 

60% of our professional videographers were part-time. 

Figure 1: Do you take photographs or videos for a professional fee? 

 

Our respondents had an average age of 49 years, which is in-line with our previous 

findings. 

  

N = 1,855 respondents

Source: 2018 US Professional Photographer Study
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As we have seen in previous studies, the professional photography industry continues to 

have a strong male presence. Women have hovered in the 30% range for the past few 

years. 

Figure 2: What is your gender? (2014-2018) 

 

This year, the breakout by gender shows respondents’ employment status appears to have 

stabilized for male and female photographers. 

Table 1: Gender and Employment Status 

 Employment Male Female 

2014 
Full-time 60.6% 54.4% 

Part-time 39.4% 45.6% 

2015 
Full-time 61.2% 53.5% 

Part-time 38.8% 46.5% 

2016 
Full-time 50.3% 50.0% 

Part-time 49.7% 50.0% 

2017 
Full-time 52.6% 46.2% 

Part-time 44.9% 53.2% 

2018 
Full-time 49.6% 50.5% 

Part-time 49.5% 49.1% 

 

  

N = 1,415                            1,635                               1,816                      1,085                               1,855

Source: 2018 US Professional Photographer Study
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When asked to describe their primary industry, most respondents stated that they worked 

as independent photographers or were in the portrait industry. While the positions have 

flipped, these two were also the top choices in our 2017 Professional Photography and 

Videography Study. Wedding and events markets were ranked a distant third and fourth 

place. 

Figure 3: Which of the following best describes the industry in which you work? (Top Ten) 

 

More of our male respondents were likely to state that they were independent 

photographers, while more women were likely to say that they did portrait work. This has 

not changed in the past few years. 

When photographers were asked to describe their job title, sole proprietor/owner was the 

most common among full-time and part-time professional photographers. Additionally, 

part-time photographers were almost as likely to be freelance, while many full-timers said 

that they were studio owners. This is in-line with last year’s study. 

Figure 4: Which of the following best describes you as a photographer? 
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For videographers, most full-time and part-time professionals were freelance 

videographers. Full-time videographers were also more likely to be a director of 

photography, while part-timers were more likely to be camera operators and 

cinematographers. As with photographers, this finding is in-line with our previous year’s 

study. 

Figure 5: Which of the following best describes you as a videographer? 

 

On average, photographers have been working in a professional capacity for 16 years. 

Full-time pros report an average career length of 18 years, while part-time pros report an 

average of 13 years. Our videographer respondents have been shooting videos 

professionally for an average of 11 years. 
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Because these organizations were among our list providers, it is not surprising that most 

respondents were members of the Professional Photographers of America, the National 

Press Photographers Association, Canon Professional Services, and American Society of 

Media Photographers. Those said, part-time photographers/videographers were more 

likely to not belong to any organization. 

Figure 6: Which of the following trade organizations are you a member of? (Top Ten) 

 

While all types of photographers and videographers were likely to subscribe to some type 

of trade magazine, Professional Photographer was the most popular for full- and part-time 

professionals. While full-time photographers/videographers preferred Rangefinder and 

PDN, part-timers were more drawn to Outdoor Photographer and Shutterbug. 

Figure 7: Which of the following trade magazines do you subscribe to? (Top Ten) 
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Business Background 

Most of our survey participants worked for very small studios or businesses (the mean size 

was 8 employees). This was especially true for part-time photographers; 76% were one-

person businesses, while the same was true for only 62% of full-time photographers. These 

findings have been commonplace since our 2014 study. 

Figure 8: How many people are employed at the studio/business where you primarily 

work? 

 

When pro photographers were asked which areas of photography they specialized in, the 

wide range of responses made it clear that most professional photographers shoot multiple 

types of photos. While both types were likely to shoot portraits and events, full-timers were 

more likely to be varied in their specialty and part-time photographers were more likely to 

be fine art and nature photographers.  

Figure 9: Which of the following types of photography do you specialize in? (Top Ten) 
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Source: 2018 US Professional Photographer Study
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On average, photography and videography studios generate $108,800 in annual revenue. 

Most of this was generated by final prints, the actual shoots and sittings, as well as sales of 

digital files/rights. 

Figure x10: What percentage of your business’ revenue comes from each of the following 

sources? (Mean) 

 

Camera & Photo Activities 

Respondents were asked what kind of cameras they owned for professional photography 

purposes either by themselves or their company/studio. Most of all respondents own and 

primarily use a digital single lens reflex camera (DSLR) for their work. Part-time 

photographers, however, were more likely to use a mirrorless interchangeable lens camera 

(MILC) than full-timers. This could change in the future as more full-frame mirrorless 

cameras come to market. 

Figure 11: Which type of camera do you primarily use for work? 
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When asked about their brand of digital interchangeable lens camera (DILC), most 

respondents noted that they own a Canon or Nikon device. Sony was a distant third with 

15%, but its share has risen from 12% in 2017.  

Figure 12: Which of the following brands of DILCs do you own? 

 

The most used models for the top three brands include: 

 Canon: EOS 5D Mark III (32%), EOS 5D Mark IV (23%), and EOS 5D Mark II (21%)  

 Nikon: D750 (23%), D800 (19%), and D810 (16%) 

 Sony: Alpha ILCE-7R III (21%), Alpha ILCE-7R II (18%), and Alpha ILCE-6000 (17%) 

For the 132 respondents that own and use a digital back/medium format camera, the top 

brands were Phase One (46%) followed by Hasselblad (15%) and Mamiya Leaf (13%). 

About one-quarter of pros use a compact point & shoot camera for professional work. 

Canon (31%), Nikon (17%), and Sony (17%) were the top three brands used. The top three 

reasons for using a compact cameras were the need for an easy to carry around camera 

(67%), scouting a location (52%), and an inconspicuous camera (50%). 
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The average age for our respondents’ primary digital camera is about 2.6 years, with 65% 

stating that their device is at least two years old. This suggests that a notable portion of our 

respondents will be considering a new device soon. 

Respondents who owned DILCs were also asked about the areas where they would like to 

see improvements. Most respondents noted that they would like better focus accuracy, 

followed by improved AF response speed and reduced noise. 

Figure 13: In which areas would you like to see feature improvements for your primary 

DILC? (Top Ten) 
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Videography 

Respondents who answered that they were full-time or part-time videographers are 

considered pro videographers. In this year’s study, 712 respondents claimed to be 

professional videographers or photographers who shoot video for their clients. While slightly 

more professionals are actively shooting video, or are open to doing so, than last year’s 

study, the findings have been quite similar over the past few years. Men and full-time 

photographers are the most likely to be shooting video. While women are much more likely 

to be considering shooting video, this finding has not changed much since last year. 

Figure 14: Do you offer to shoot video for your clients? 

 

The 1,175 professional photographers who do not shoot video for clients were asked what 

they would do if they were asked for video services. Most would refer them to a colleague 

or other service provider (43%). Another 11% would contract with a videographer. Around 

26% said that no one has ever asked for them to shoot videos. InfoTrends believes that 

video is an area that pro photographers should invest time exploring. Even just having the 

name of a videographer to refer clients to could result in a finder’s fee or other new 

revenue opportunities. 

Advertising photographers are the most likely to shoot video (54%) and fine art 

photographers are among the least likely (10%). 
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Among pro videographers, the majority use a DSLR. This is in-line with our findings from the 

previous few years. Aerial drones with a built-in camera as well as mirrorless cameras, 

however, have grown from 20% and 17% (respectively) since last year—continuing their 

growth path from our 2017 study. 

Figure 15: Which types of cameras do you use to shoot video? 

 

The most popular DILC camera models for shooting video were the Canon EOS 5D Mark III 

(17%), Canon EOS 5D Mark IV (16%), and Panasonic Lumix GH4 (7%). The most popular 

professional video cameras used were the Sony PXW-FS7 (16%), followed by the Canon 

Cinema EOS C300 Mark II and Cinema EOS C100 Mark II (12% each). 

Among pro videographers, the top three situations for shooting videos were events, 

interviews, and commercial/advertising. Males were more likely involved with events, 

interviews, and corporate clients, while females were more likely to shoot photojournalism, 

short films, and documentaries.  

Figure 16: For what types of situations do you shoot video? (Top Ten) 
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Interchangeable Lenses 

This section covers interchangeable lenses. It discusses the quantity, brands, and types of 

lenses owned. 

On average, our total respondent base owned about seven lenses for their DILC. 

Figure 17: Approximately how many lenses do you own? 

 

When asked what brand of lenses they own, most respondents stated that they had 

Canon and Nikon. This makes sense as these were the top two camera brands, and 

people tend to stick with the same brand of lenses as their camera. Sigma and Tamron 

were the next most popular, which is in-line with data from our past studies. 

Figure 18: What brand of lenses do you own? (Top Ten) 
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Brand loyalty is strong among most professional photographers. Around 97% of pros who 

owned a Canon camera said that they owned a Canon lens. Nikon owners were just as 

loyal, with 96% of Nikon camera owners having a Nikon (NIKKOR) lens in their camera bag. 

Close to 84% of Sony camera owners owned a Sony lens and 30% said that they owned a 

Zeiss lens. Brand loyalty among Fujifilm camera owners was similar with 80% of Fujifilm 

owners owning a Fujifilm/Fujinon lens.  

Ownership of Sigma and Tamron lenses were somewhat consistent across these four 

brands. Sigma lens ownership ranged from 21% to 40% for Canon, Nikon, Sony, and Fujifilm 

camera owners with Sony camera owners being the most likely to own a Sigma lens. 

Similarly, Tamron lens ownership ranged from 17% to 27% among Canon, Nikon, Sony, and 

Fujifilm camera owners, with Nikon camera owners being the most likely to own a Tamron 

lens. 

When focusing specifically on fixed focal lengths, most respondents had a normal 40-

65mm lens or a portrait 85-105mm. That said, full-time professionals were more likely to state 

that they had a range of other lenses than part-timers. 

Figure 19: Which of the following types of fixed focal length lenses do you own? 
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When it comes to zoom lenses, most respondents had a standard zoom within 24-300mm 

range. Again, full-time professionals were generally more likely to have other types of zoom 

lenses than part-timers. 

Figure 20: Which of the following types of zoom lenses do you own? 

 

Regarding lenses for videography, most respondents noted they owned prime lenses. 

Unlike still photography, however, part-time professionals were slightly more likely to own a 

range of lenses compared to full-timers. 

Figure 21: Which of the following types of cinema lenses do you own? 
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As it was with camera purchases, our pro respondents were more likely to buy lenses from 

camera specialty stores than other locations. 

Figure 22: From which of the following locations have you purchased lenses? 

 

Offering the best deals on price (62%) was the top reason for choosing a purchase 

location, followed by trust in the staff (46%), the best selection of products (44%), and a 

good return policy (41%). These findings are in-line with our 2017 study.  

Photo Printing & Merchandise 

The photo printing habits of professional photographers represent a steady revenue stream 

for supplies and media sales, as well as for photo merchandise purchases. Their habits 

should be tracked closely because of the large number of photographs that they take 

and (possibly) print. This section provides a summary of the photo output behaviors of 

professional photographers. 

The average number of prints produced monthly shows a decline from 2017. This year, the 

total respondent base of professional photographers said that they print an average of 

204 final photos, versus 242 in 2017 and 78 proofs per month, versus 108 in 2017. Responses 

varied widely and ranged from zero to 48,000 per month. The declines are worth noting as 

it mirrors a drop in year-over-year spending for photo printing.  

When asked where they printed their photos, the greatest percentage of professional 

photographers continues to use a professional lab and will likely do so in the future. In 

addition, part-timers were more likely to use an online service provider. Full-time 

photographers were more likely to state that they do not print photos—suggesting that 

their workflow is more electronic in nature and does not require hard copy output. 
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Figure 23: Where do you print your photos? 

 

Photo merchandise is another consistent source of revenue for many pros. About 40% of 

our professional respondents offer and plan to continue offering photo merchandise with 

the images they take. One percent of pros who currently offer photo merchandise plan to 

stop this in the next year. About 46% do not offer photo merchandise to clients. Another 

13% do not currently do so but are planning on offering photo merchandise in the coming 

year. 

Professional photographers who did offer their clients the option to create photo 

merchandise were asked to estimate the percentage of their business revenues that came 

from various types of photo merchandise. Canvas prints generated the most revenue, and 

have been since our 2012 study; however, the percentage of the total dropped to 23% this 

year, compared to 27% in 2017.  

Figure 24: What percentage of your photo merchandise revenue would you estimate 

comes from the following? (Mean) 
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Image Editing & Software 

This section of the report discusses the image editing and photo management habits of 

professional photographers. It also covers the use of software products.  

While virtually all pro photographers are using a computer-based imaging editing software 

package, about 15% said that they were using an editing app on a mobile device, 

compared to 13% in 2017. A mobile device was about two and a half times more likely to 

be used for image editing in the field or on location, versus in a studio.  

Pro photographers were asked which operating system (OS) was installed on the 

computer that they primarily use for image editing and photo management. Overall, the 

split between operating systems was 72% Mac versus 48% Windows. Full-time pros are 

significantly more likely to be using an Apple computer, while part-timers lean heavily 

towards Windows-based computers. Windows 10 (64 bit) remains the most popular edition 

of Windows installed on computers. For the Apple users, macOS High Sierra is still the most 

popular Operating System, but macOS Mojave, which was released in September 2018, is 

showing rapid adoption among pros. 

Figure 25: What operating systems are installed on the devices that you use for image 

editing? 

 

Many photo studios own and use multiple editing software packages. That said, the 

software that is used most often is Adobe Photoshop Lightroom Creative Cloud, followed 

by the simpler Adobe Creative Cloud. 
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Figure 26: Which of the following image editing software products do you use most often? 

 

When asked what they use this software for, almost all respondents chose image editing 

and retouching. Camera raw conversion, photo workflow, and color management 

rounded out the top four choices. Almost 90% of respondents edit their images in raw 

format and 51% edit JPEG images.  

Figure 27: Which of the following tasks do you use image editing software for? 

 

As the software industry moves toward subscription based services, it is important to 

understand how pros are responding to these changes. When it came to payment 

solutions for their image editing software, 55% of respondents preferred being on a 

subscription plan and 40% would rather purchase their software outright. In 2017, 50% of 

respondents said that they had purchased their software outright. As people get used to 

paying monthly or annual subscription fees for services like music, video, and storage, we 

can expect the percentage of respondents who will prefer to subscribe to editing software 

services to continue to rise.  
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Figure 28: Which method of buying photo editing software do you prefer? 

 

With such a high percentage of respondents who have signed up for a subscription plan, it 

is not surprising to see that 62% of total respondents said that they update their editing 

software every time a new version is released. For those who prefer to purchase their 

software outright, only 37% said that they upgrade each time a new version is released, 

19% wait between 1 to 2 years, and 23% upgrade every 3 to 5 years. Meanwhile, 81% who 

are on a subscription based software model will upgrade when a new version is available.  

Figure 29: How often do you upgrade your editing software? 

 

Staying current with or learning about their image editing software is important from an 

efficiency perspective. The top three information sources being used are online videos 

posted by other users, online reviews, and software companies’ websites. Software 

companies’ communications, blogs, and online videos posted by manufacturers were also 

popular sources of information.   

N = 1,692 respondents who are professional photographers and edit digital photographs on a computer

Source: 2018 US Professional Photographer Study
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Figure 30: Top 10 photo editing software information sources 

 

Photo Equipment Purchases & Rentals 

This section of the report discusses professional photographers’ annual expenditures on 

photo equipment. It also considers future purchasing plans. 

When asked about their photo equipment purchasing habits during the past year, pro 

photographers who had purchased still photo equipment (71% of pros) reported spending 

an average of $4,608, as compared to $5,343 in 2017. Videographers who had purchased 

video equipment (20% of pros) spent an average of $4,821, as compared to $4,456 in 2017. 

About 25% of purchases were for cameras, 20% for lenses, 20% for computers/displays/and 

storage, and 17% for storage.  

Figure 31: What percentage of your PURCHASES over the past 12 months fell into the 

following categories? 

 

When it came to renting equipment in the past 12 months, 25% of pros had rented still 

photo equipment and spent an average of $1,027, up from $808 in 2017. Only 9% of pros 

had rented video equipment and they spent an average of $1,814, down from $2,713 in 

N = 1,418 respondents who are professional photographers or v ideographers who have purchased photo or v ideo equipment in the last year
Source: 2018 US Professional Photographer Study
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2017. About 48% of rentals were for lenses, 19% for digital cameras, 14% for lighting, and 7% 

for video cameras. These percentages are consistent with what we observed in 2017.  

Figure 32: What percentage of your RENTALS over the past 12 months fell into the following 

categories? 

 

Our survey participants were then asked how soon they expected to purchase various 

products. Since the survey was conducted during October 2018, there was not a lot of 

time left for purchases before the end of the year. Nevertheless, pro photographers were 

most likely to purchase photo workflow and image editing software. For 2019, there is high 

interest in full-frame DSLRs and mirrorless cameras as well as aerial drones, and photo 

workflow and image editing software. The introduction of the new mirrorless cameras by 

Nikon and Canon are likely fueling increased interest among pro photographers.  

Figure 33: When do you expect to purchase the following items? 

 

Note: Figure does not show responses for “No plans” 

  

N = 534 respondents who are professional photographers or v ideographers who have rented photo or v ideo equipment in the last year
Source: 2018 US Professional Photographer Study
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The above Figure suggests that a notable percentage of pro photographers, 28%-30%, will 

be in the market for a new full-frame camera this year. These photographers were then 

asked which brands they would consider for their future purchase. This year, DLSR and 

mirrorless camera brands were broken out separately. Among pros who were considering 

purchasing a DSLR, it is not surprising that Canon and Nikon were the top choices, as they 

are the market leaders. Sony was a distant third.  

Figure 34: Which of the following brands of DSLRs are you considering purchasing? 

 

For mirrorless cameras, there were more brands for pros to choose from. Sony took the top 

position, followed by Canon and Nikon. It is encouraging to see that pros are considering 

the new Canon EOS R and Nikon Z-series mirrorless cameras. Either that or they may be 

anticipating that Canon and Nikon will be announcing professional grade mirrorless 

cameras this year.  

Figure 35: Which of the following brands of Mirrorless cameras are you considering 

purchasing? 
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While most pros already have a model in mind, 38% of pros were still undecided and were 

available. About 13% were anticipating or hoping for a specific model to be announced.  

Figure 36: Do you have a particular model of DSLR or Mirrorless interchangeable lens 

camera in mind already? 

 

Excitement levels for the Canon and Nikon full-frame mirrorless camera announcements 

are subdued. Most pros are taking a neutral/wait-and-see attitude at this time. Only about 

27% and 28% of all pros who are considering buying a DILC in the next few years were 

excited or very excited about the announcements.  

Figure 37: Reaction to the new full-frame mirrorless cameras from Canon and Nikon 

 

Phase One and Hasselblad were top two brands under consideration among pros who 

were considering a medium format camera or a digital back.  
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Figure 38: Which of the following brands of medium format or digital backs are you 

considering purchasing? 

 

When asked about a video camera brand, our respondents favored Sony, followed by 

Canon and Blackmagic Design.  

Figure 39: Which of the following professional video camera brands are you considering 

purchasing? 

 

Those respondents who were considering the purchase of a new digital camera were 

asked which locations they would consider. Camera specialty stores (online and retail 

locations) were the clear favorites, which has not changed since our 2014 study. This is 

because camera specialty stores already have an existing relationship with most 

professionals and can offer advice, information, and enhanced customer service in 

comparison to other locations. 
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Figure 40: At which of the following locations would you consider purchasing your next 

digital camera? 
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InfoTrends’ Opinion 

The professional photography market remains a viable opportunity for equipment and 

service providers. The goal for equipment vendors and service providers is to continue to 

help professionals do their jobs more effectively and efficiently and provide their customers 

with the results that they are looking for. Understanding the requirements of professional 

photographers and videographers means equipment and service providers need to be in 

constant contact with their customers. Keypoint Intelligence – InfoTrends’ annual study of 

the pro market is just one solution to learn what pros are thinking and doing. The fact that 

we have been conducting this research for over a decade gives us the ability to review 

multiple years of data to look for longer term trends, such as the increased popularity of 

full-frame cameras, an increase in the percentage of pros who have added video services 

to their list of capabilities, and a steady revenue stream based on photo prints and 

merchandise.  

Custom research projects should also be included as part of the feedback loop. These 

types of projects allow vendors to investigate and get direct answers to their proprietary 

questions and issues. 
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